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more and more youngs no tonger concern about traditional ethnic culture. Because of the pandemic of Covid-19, the water-sprinkling festival from %
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how make more youngs have willing to participate in traditional culture campaigns?
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According to the way how youngs social like using Tik-tok, WeChat Moments, shopping in Taobao, we did a great campaign of the BanNa Online Water-Sprinkling Festival in April, Dai’ s New year.
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We started with a topic challenge on Tik-tok. The water dance by different influencers motivated youngs’ creativity on Tik-tok. Just one month, 210 million times of topic
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exposure, made BanNa became a popular tourist attraction at the moment.
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At the same time, we made various of popular art wall co-op with local Artists, and appeal to local tourists for sharing artistic photos on WeChat Moments.
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In WeChat Moments, we also developed an Al technique of replacing face to help you travel to BanNa immediately, took a chance to win the local scenic spot tickets, and accumulate the social assets of BanNa tourism.
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In the end, we had designed various forms of "Fortunate-Pots" for this activity,
to make more youngs who can't come to BanNa because of the epidemic feel

the happy atmosphere(ambience) from the BanNa Water Festival.
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Over 300 millions of people participated in this activity, which equal to 2 times of whole populations of Japan, 12 times of Taiwan, 52 times of Singapore. 90000

people shared the water-sprinkling photos. BanNa became the most searched hashtags of Weibo twice in April.




